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Agenda	
  for	
  today’s	
  webinar

• Introductions
• Overview:	
  Industry	
  Challenges
• Pain	
  Points	
  Solved	
  -­‐ EMP
• Hear	
  it	
  from	
  the	
  experts

– Manchester University College	
  of	
  Pharmacy
– Northeast	
  Ohio	
  Medical	
  University College	
  of	
  Pharmacy

•Key	
  takeaways
•Questions	
  &	
  Answers/Next	
  steps

Feel	
  free	
  to	
  submit	
  questions!	
  
Questions	
  will	
  be	
  addressed	
  at	
  the	
  end	
  if	
  time	
  permits.

Recording	
  &	
  slide	
  deck	
  will	
  be	
  made	
  available.



3 |	
  ©2016	
  Proprietary	
  and	
  Confidential3 |	
  ©2016	
  Proprietary	
  and	
  Confidential

Today’s	
  presenters

Jennifer	
  L.	
  Adams,	
  
Pharm.D.,	
  Ed.D.
Senior	
  Advisor,	
  Student	
  
Affairs
American	
  Association	
  of	
  
Colleges	
  of	
  Pharmacy
jadams@aacp.org

Kelly	
  Skeehan
Assistant	
  Director
Of	
  Admissions
Northeast	
  Ohio	
  Medical	
  
University
kskeehan@neomed.edu

Gregory	
  Hetrick
Director	
  of	
  Student	
  Services
Manchester	
  University
gbhetrick@manchester.edu
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Liaison	
  is	
  CAS™	
  (Centralized	
  Application	
  Service)

Allied	
  Health	
  Professions Nursing Physician	
  Assistant

Athletic	
  Training Occupational	
  Therapy Podiatry

Communication	
  Sciences	
  &	
  Disorders Optometry Professional	
  Science	
  Masters

Dental Orthotic/Prosthetic Psychology

Health	
  Administration Osteopathic	
  Medicine Psychology	
  (Post	
  Doctoral)

Healthcare	
  Leadership Pharmacy Public	
  Health

Marriage	
  &	
  Family	
  Therapy Social	
  Work

Naturopathic	
  Medicine Veterinary	
  Medicine

AADSAS,	
  CAAPID,	
  
DHCAS,	
  PASS
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Liaison	
  covers	
  the	
  entire	
  admissions	
  spectrum	
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Challenges	
  facing	
  the	
  industry

• Decline	
  in	
  applications	
  to	
  schools	
  and	
  colleges	
  of	
  pharmacy
– Changes	
  in	
  demographics	
  of	
  applicant	
  pool

• Multiple	
  health	
  profession	
  career	
  options	
  available	
  to	
  
qualified	
  applicants

• Continuing	
  financial	
  pressures	
  associated	
  with	
  professional	
  
education

• Enrollment	
  is	
  getting	
  harder
• Students	
  are	
  applying	
  to	
  fewer programs
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PharmD	
  enrollment

*	
  Estimated	
  enrollment	
  due	
  to	
  3-­‐year	
  accelerated	
  programs
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PharmD	
  versus	
  other	
  health	
  professions
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What	
  is	
  AACP	
  doing?

•Enriching	
  the	
  Applicant	
  Pipeline	
  
•Creating	
  a	
  New	
  Portrait	
  of	
  Pharmacists	
  and	
  Pharmacy	
  
Careers
•Innovation	
  in	
  Education	
  and	
  Practice
•Expanding	
  Research	
  &	
  Graduate	
  Education

JCPP Goal 2:  Stakeholders understand and recognize the 
evidence that demonstrates and validates the value of 
pharmacists’ patient care services 
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The	
  importance	
  of	
  recruitment

“ Successful	
  admission	
  of	
  students	
  with	
  

the	
  potential	
  to	
  impact	
  pharmacy	
  practice	
  

begins	
  with	
  and	
  is	
  contingent	
  upon	
  a	
  

strong	
  and	
  diverse	
  applicant	
  pool.

—AACP	
  Special	
  Committee	
  on	
  Admissions
White	
  Paper,	
  July	
  2015
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Enrollment	
  
Marketing	
  Platform	
  (EMP)



4	
  Keys	
  to	
  Success:

• Immediate
• Relevant
• Automated
• Trackable

Reaching	
  your	
  prospects	
  



Solutions:	
  EMP	
  (Marketing/CRM)

•Marketing	
  and	
  CRM	
  
Platform

•Complement	
  to	
  CAS	
  to	
  
manage	
  communication	
  
from	
  inquiry	
  through	
  
deposit

•Behavioral	
  Scoring

•SaaS	
  Platform

•Native	
  API	
  integration	
  to	
  
WebAdMIT
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Texting
Nurturing	
  

E-­‐mail

Out-­‐going	
  &	
  
In-­‐coming	
  calls

Cross-­‐media
Search

Social	
  
Networks

Personal
Note	
  cards

On-­‐Campus
Visits/Open	
  house

Search	
  Engine	
  
Marketing

Private	
  Social	
  
Network

Cross-­‐Media
Yield	
  Programs

Integrated	
  
Application

EMP:	
  An	
  integrated	
  approach	
  to	
  admissions	
  marketing

Personalized	
  
Viewbook
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A	
  complete	
  communication	
  plan
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How	
  EMP	
  Helps	
  
Manchester	
  University	
  
College	
  of	
  Pharmacy
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EMP	
  helps	
  Manchester

• Immediate
–Career	
  Pathway	
  Tool/page/form

• Relevant
–Segment!

•High	
  school	
  students	
  
•International
•Stages

• Automated
–Newsletter	
  -­‐ And	
  stage	
  to	
  stage	
  Connection/engagement

• Trackable
–One	
  System	
  Benefit
–Being	
  able	
  to	
  see	
  students/engaged/active

Overall:	
  	
  Less	
  melt:	
  educated	
  student	
  base
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Requesting	
  information
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Immediate	
  fulfillment

• All	
  Interactions	
  Tracked
• Instant	
  Response	
  24/7
• Variable	
  Video
• Facebook	
  Integration
• Checklist	
  Integration
• Event	
  Banner
• Rep	
  Information
• Content	
  Managed



22 |	
  ©2016	
  Proprietary	
  and	
  Confidential22 |	
  ©2016	
  Proprietary	
  and	
  Confidential

Relevant
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Automated
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Trackable
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How	
  EMP	
  helps	
  
NEOMED
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EMP	
  helps	
  NEOMED

• Immediate
–Good	
  Experience:	
  Student	
  and	
  Admissions	
  friendly

• Relevant
–Segment	
  and	
  target	
  audiences
–Stage	
  to	
  stage	
  relevant	
  communication

• Automated
–Streamlining
–Small	
  office,	
  workload	
  balanced

• Trackable
–WebAdMIT	
  Integration
–Integrated	
  Processes	
  with	
  programs,	
  helping	
  to	
  yield	
  students
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Immediate	
  fulfillment
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Relevant
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Automated
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Trackable
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Key	
  takeaways

● We	
  need	
  more	
  Pharmacy	
  students!
● Schools	
  feel	
  pain	
  in	
  traditional	
  recruitment	
  methods
● EMP	
  can	
  ease	
  your	
  pain:	
  engage	
  with	
  students	
  effectively

○ Immediate
○ Relevant
○ Automated
○ Trackable

● Recruitment	
  important	
  at	
  all	
  stages
● You	
  heard	
  some	
  examples;	
  now	
  stand	
  in	
  the	
  shoes	
  of	
  a	
  

prospective	
  student	
  -­‐ launch	
  a	
  personalized	
  campaign	
  to	
  yourself:	
  

www.myviewbookdemo.com
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We	
  will	
  be	
  in	
  touch	
  to	
  offer	
  a	
  free	
  consultation	
  
on	
  your	
  current	
  recruitment	
  strategies!

Want	
  to	
  contact	
  Suzanne?
ssharp@liaisonedu.com

www.myviewbookdemo.com

Thank	
  You!
Q	
  &	
  A


