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Thanik you for taiing the next 5iep wieh Lubbock Chrstan Universty. We s

provide you with an outstanding sducational sxpenence. Let's Connect!

i s e e
To learn more about LCU, please vist your personal page here inﬂgale f::::’r:"wﬁ'- E“ﬂ[sTmn e
be.lcu.eduw/FaithWeimer . uNIVERS) r\‘

Your personal page will also provide guidance through the application orog,
to sign up for campus visits and events,

As your admissions counselor, | invite you to contact me directly if you hay

My name is Brad Eason and you can reach me at 806720 7153 and Erad

Have a blessed day, from all of us here at LCU!

Brad Eason
Admissions Counselor Think Blus, Ba Biue,
808 59 True Blue at LCU

Brad Eason@lcu edu

5601 19th St.. Lubbock, TX 79407-2099

LII\ISON \spectrum

NTERNAT ONAL .. empowering your communications




7
%

Today’s Presentation

Welcome & Housekeeping

Introductions

What is FIRST TOUCH?
Critical Elements for First Touch
Why First Touch Matters
Examples of First Touch
Review

Questions & Answers

Experience it for yourself!
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Presenters

Dr. Mondy Brewer
Vice President of Enrollment Management

Lubbock Christian University

Suzanne Sharp
Executive Director, Enrollment Management Consulting
& Former Vice President of Enrollment Management
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What is FIRST TOUCH?

Advertising/Branding/Campaigns to generate leads
Your response to an inquiry for more information

LUBBOCK Request Info | Vist | Chas Day | Aspy | Chaplink
CHRISTIAN T <
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mmediate

Relevant

7
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Why does speed matier?

39-90%

Sources: The Lead Response Management Study by Dr. James Oldroyd; InsideSales.com
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Why does speed matier?

“72% of all students
interactions are on

a mobile device.”

2014 © Proprietary and Confidential



Immediate

1. The odds of calling to contact a lead decrease by over 10 times in the first hour.

RESPONSE TIME FROM CREATION BY 5 MIN
INITIAL DIALS TO LEADS THAT BECOME CONTACTED

5 MIN

10 MIN
15 MIN
20 MIN
25 MIN
30 MIN
15 MIN
40 MIN
45 MIN
50 MIN

0 2,000 9,000

Lead Response Time vs. Conversation Rate

e 33%

0% : r . i : . .
0-30 Minutes 30-60 1-6 Hours  6-12 Hours 12-24 Hours 24-48 Hours >48 Hours
Minutes

Sources: The Lead Response Management Study by Dr. James Oldroyd; InsideSales.com; http://www
.payonperformance.com.au/customer-response-time-matters/
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Immediate?

Thank you for your interest.

We have received your request for information, and will contact you shortly.

Thank You!

You should receive the requested information within a week.

Success

Thank you for your recent form submission

Your responses were successfully submitted. An admissions counselor will be contacting
or sending you information soon.

Your form has been mailed.

Click Here to Return to the Form

2014 © Proprietary and Confidential



Immediate

SPEED MATTERS

L L ——

e Lyve barpest drver OF ledd (o
o munutes After 2 lead o penerated

Callmg within 5 minute

57Y MORE

*-r.; | N
than calling after 30 minutes

0-90 Minutes: Initial Calls That Become Qualified

it of Calls

Mi es

SN NN BMUBSWBLWETIETINE N

I Minutes

Source: Lead Simple Sales Course - http://www.leadsimple.com/sales-course/improve-response-time
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Why is immediate effective?

ﬁ Reasons Why

Statistics aside, there are some common sense reasons that
explain why speed to call makes such a big difference

Presence - The prospect is likely at their computer and
with a phone nearby when they hit submit.

Engagement - The prospect is thinking about their need
and ready to mentally engage with you when they hit submit.

Rapport - Fast responses build confidence and rapport
starting things off on the right foot.

First Movers Advantage - First to contact, first to
frame the conversation and get a shot to close the deal.

(2 CrCr

Brought toyouby £ 3 Simple
-

Source: Lead Simple Sales Course - http://www.leadsimple.com/sales-course/improve-response-time

2014 © Proprietary and Confidential



Kayla, Thanks for inguiring!

: Universin

cation thar matren.

FranklinPMerce Montana'
ik it (R & SRS A st e Explore Pharmacy at Jefferson

Thomas Jefferson University

Career Development
Hul!ﬂ—‘m of Jofferson students passod the national boands the

has been higher than the national average every year Jefferson has had a
chans pEmCpare.

ilanLiml icrce
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Why Relevancy Matters

Response rates by objective for static and
personalized campaigns sent to a house list
(Data source: Caslon analysis of PODi and DMA data)

Lead Generation h

4
0.00% 5.00% 10.00%  15.00%  20.00%  25.00%  30.00%

Copyright 2012 Caslon & Co. m Static (DMA data) ® Personalized (PODi)

Response rates for education market for static
and personalized campaigns

(Data source: Caslon analysis of PODi and DMA data)

Fducetion H | |

0.0% 5.0% 10.0% 15.0% 20.0%
Copyright 2012 Caslon & Co. m Static (DMA data) m Personalized (PODi)
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Relevance Drives Response

Learning

Right Time

Response Rate @ 10xIift

Right Message

@ 5x lift

Right Individual

® 20% lift

Source: Caslon & Company, 2012



First Touches:
Across Multiple
Channels

Online PURL

Franklin Picrce University
T ;-:;:man--:rh.n maren.

Phone

‘Franklin Pierce
- R \p education b
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+1 (B45) 6742
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Text




First Touch: Mobile Ready

“72% of all students
interactions are on
a mobile device.”

7

18
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How would you rate your current FIRST
RESPONSE to prospective students?

2014 © Proprietary and Confidential



First Impressions are lasting...

3. Anticpated Academic Enroliment Term:
*Must answer Personsl Informetion/Anticipsted Academic Enrcllment Year: First

4, First Name

5. Middle Name

6. Last Name

7. Soceal Security Number

B. Preferred Name

9. Date of Brth (mm/dd/yyyy) T

; Login Information
Please enter your username and password in the space below.
Login*

Password *

Passwords must be between 8-30 characters, contain at least 1 uppercase letter (A-Z), 1
lowercase letter (a-z), 1 number (0-9), and 1 of the following special characters: !@#$%"&*
(_+|=-=\"0{]:";<>?,./ Spaces are not allowed.

Verify Password *

Submit

Admissions

Indergrad Req 1

Undergraduate R for Information

Undergraduate Reguest for Information
Click here to start filling out this form

Retrieve a Saved Form

If you have started this form already and would like to retrieve your saved responses, enter your key below and click the "Retrieve Form" button.

Your Key: ( Retrieve Form )

How did you hear about us? [ -please seiect one :

20
2014 © Proprietary and Confidential



Connect with Lubbock Christian
University!

Are you prapared to find your true calling and receve an exceptional educaton ata
university rich in tradition and fath? Are you ready 0 be nspired to new heghts by faculty

who care about you and peers who will help you reach your fullest potenta’™? Wa <now you FI ND Yo U R
are! Fill out the short form below 50 we can contact you with personalized informaton

about your interes's, and show you why Lubbock Crristian Universty s your school. Be c a L LI N G

que

My Informati
FAare Learn More Now!

AL ENOW THE Tay
Email * 1 2 SHALL MAKE yoy
o ' 5 -

First Name *
Middle Name
o ve is
Last Name *
Preferred Name *
Primary Phone United States & Canada (+1) $
I'd like to receive text an

Gender * :

Entry Year * :




Form Fills Are Making Impressions

Additional Interests What

Sport *

Club *

Are you bringing a pet to
campus? *

Pets you would like to

bring to campus * d re a M u p 1
What is your pet's name? vhat STEPH ENS

COLLEGE




-PH*QISTIH[[} . BELIEVE. BELONG. BE BLUE.

UMIVERS Iy

First Touch: PURL

Complete your profile!
Home
Chap Day
Visit Us Sign up for the next avallable date: 10/12/2015
Apply Now

Bachelor of Science in Animal Welcome to your personal

Science s o8 . -
Lubbock Christian University
Ui be s Experience, Faith!

A I_ I_ | NTE RACT' O NS A R E Living in Lubbock I'm so glad you're interested in LCU—an outstanding Christian University in Freshman Application

West Texas! This personal page will ba one of your bes: rescurces for informaton Checklist
T RAC K E D Student Organizations about LCU's academics, fath-fled community, and active mnstry opporunites n

the Lubbock area and bayond. Take thesa sieps to compiae your

See the World with LCU Takia & moment 10 1ook around and see what LCU has 16 offer, You 6an sigh up for appcaion

|ns-|-0n1- Response 24/7 cur awesome events online, nght on this page!

ing fi r i o . . .
Paying for your LCU Education As your personal adm ssions counse'or, | am here to help you every step of the way, CINTN JOLF Oring SEPRGITON

' ng Submit Tion F
. . Youth Group Connections i b o m_ e Application Fee
VOrICI ble Vldeo ook forward 1o getiing 1o know mone about you—you Can contact me anytme by Cost: $25
Faith at LCU phone or emall. Hope 1o hear from you soon, Faith, and have a blessed day! Ofca Hgn Schaol Transcript
{af:er dats of graduation)
i Fitness & Recreation Offcial Tes: Scora
Facebook Infegration e
LCU Honors Program apolicaole)
N . Offcal Co'ege Transcript (if
Checklist Infegration Getting to Campus sepiostie)
Virtual Tour

You've completed 0%

Event Banner

Rep Information

Let's Connect!

Have a question or st wart 70 say

Application Integration .

= hellie? Cennect with us through this
Brad Eason form and we || respond shofty!
Content MOnOged Admssions Counseor for Faith
ru:-‘-'_: 759 A« A Question! *

Brad Easondicu.edu

Lubbock Christian University @
7,110 likes

Would you like to

. # HLike Page & Contact Us
receive text £
mSSSﬂges '-rom Be the first of your friends to like this

G AR 0 il dtie 0 AW

LCu? e ..
It you ve rquired o Lubbock Lubbock Christian University President Tim
Crristian Unversty but didn's have Perrin’s photo H
achance 1o 0p? N 10 Our teXINg Think BluB, Be Blue.
systam, you're in luck! Opt in for
103 MeSSag NG DEYCW 10 rece Ve A brief summary of the State of the University address delivered True Blue at LCU
rem nders aboyt event dates and by President Perrin earlier today: LCU is progressing in numerous
mporant enre men: gead ~es projects, growing in number and impact, and vigorously pursuing * You are valued - Sma'l, persona
idon't worry, you can aways oot its mission and vision. class size, a 12:1 studert to faculty

back out easly by replying STOP). | ——— e — fek; copemaey it




First Touch: Email

Faith,

Thank you for taking the next step with Lubbock Christian University. We are excited to
provide you with an outstanding educational experience.

To learn more about LCU, please visit your personal page here

be.lcu.edwFaithWeimer

Your personal page will also provide guidance through the application process and allow you
to sign up for campus visits and events.

As your admissions counselor, | invite you to contact me directly if you have any questions
My name is Brad Eason and you can reach me at 806-720-7158 and Brad Eason@lcu edu

Have a blessed day, from all of us here at LCU!

Srad Eason
Admissions Counselor
‘ . B0G-720-7159

| W\ Brad.Eason@lcu.edu
. i

S60119th St Lubbock, TX 79407-2099
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First Touch: Print

Academics

We offer over 60 undergraduate
bachelor degree programs across
three colleges: The College of Biblical
Studies and Behavioral Sciences, The
College of Liberal Arts and Education,
and The College of Professional
Studies. LCU also offers 14 graduate
and select online degree programs.

LCU students gain confidence in
classes led by instructors who are
well credentialed and at the top

of their professional game. Each is
committed to helping you achieve
success through understanding the
substance and value of each course
you take. Our 12:1 student to teacher
ratio means you wont be lost in a
crowded classroom.

Resources

Though small in size, LCU supports
its students with great services.

Our Center for Student Success, for
example, offers tutoring, mentoring,
advising and other resources. Ready
to lead? The Leadership Center at
LCU will help you develop your ability
to inspire others to strive and excel

in their endeavors. Want to see the
world? Go abroad to study or perform
in our choral group.

Why study Finance at LCU, [Firstname]?

Here at LCU. you will be able to choose

progiams that prepare students to trom the business programs below. Each [
pursue successhul cateers n business, s geated to meet the demands of, and

LCU has worked to ensure our teachings  opporturities providad by, our dynamic
teflect dhie spiiit and values of out and inaieasingly complex world The

Chnistian faith. Applying these temets Bachelor of Business Adninistration
1o the progiams we offer through the  {BBA) is offered in:

Department of Business Administraton

1esults in business curricula guided by Accounting

best practices as well as conscience & Accounting and Mascer of Science in
win for our students and the companics.  Leadership Fast Track

organizations and individuals who will
benefit from thenr expartise

Business with emphasis i Digital
adia Atts and Applications

Business with emphasis i General

Businass

Business witlh emphasis in

Interasted m jotning o1 ENACTUS
team? This international organization

connects student. academic and Management

business leaders through entreprencurial  Business with emphasis in Marketing

projects, biinging groups fiom wore Economics

than 500 collegas and universities Finance {a BA and BS in Finance are

together to detenmine the programs that  also offered)

best further the Ideals of fres enterprise.  Informalion Systams Management
U teamns have achieved an excellent Personal Finandial Planning and

record in these competitions Stewardship Finance

APPLY AT BE.LCU.EDU/PURL

Major: Bachelor of Businass Administration in Finance.

2014 © Proprietary and Confidential

At LCU, you will receive a well
rounded college education with
Christs teaching at the core of every
acadenic discipline. You can expect
continuous growth an

Here, your faith will grow.

Once youre here, youll witness
firsthand the difference a spiritually
deep, Christ focused community can
make. Our commitment s to student

d
of faith, character, and intellect while
developing your unique talents in
ways that will benefit the community
in which you live.

Ours is a heritage of faith at LCUL
Whether its daily worship in Chapel,
Christian life application discussions
in class, facing a rival team on

the field with character and good
sportsmanship, or traveling the world
on a Spring Break or Summer Mission
experience  faith is nurtured here
every day.

Mastering critical thinking,
communication and practical skills
within the course of study you choose
are vital components of both a good
education and responsible citizenship,
and you will be challenged to

master those at LCU. But even more
importantly, your time here will give
you the tools to do great works in the
world around you.

FIND YOUR FUTURE AND APPL‘V’
-

success
and spiritually. We believe the
ultimate career success of our
students is foundational in developing
strong character, leadership skills, and
fostering a greater sense of citizenship,
based on Christian principles.

-

-

Welcome to LCU!

[Firstrarne],

1t our plcasure ta tell

Yau about Lubkock

Christian University

andl why we think it .
may be exactly the

righl chaice for yau '
this coming (entry 4

tonmy)

At LCU wejge boen changing

lives for more than 50 years

by preparing students for the
carzars they want and doing it in
an enviranment where faith anel
community matter. Here youlll find
the activities and campus life that
will engiage yaur encray and spirit
as you build friendships and create
memaries

[Firstrarne], | hope yaull contact

 at my email addrass below. As a
First Generation Student, in happy
to offer any extra assistance with
the application pracess you may
needd thatié what itn here forl

TrepName]
[repEmail]

AT BE.LCU.EDU/PURL




Female

Chemistry

Student
Government

“» Get INVOLVED
Lindsey HOW

Variable Data
Works




GET
V' READY TO

LAUREN BRANHAM
lauren.branham@LCU.edu
toll-free 800.933.7601 ext. 7163
voice 806.720.7163

cell 575.973.3775

fax 806.720.7162

My name is Lauren and I'm your Admissions Counselot

A | grew up in Ruidoso, New Mexico, and left the
mountains for the plains to become an LCU Chap.
My degree is in English Literature and | love filling my
A

[””IST”” ””IV[”:”T” ' evenings with good books, walks with my husband,

and old episodes of The Office, | also love working ot

in the REC, our new fitness center. Join me for free
Zumba classes!

2014 © Proprietary and Confidential



Visits — Schools, Churches
Pizza for Youth Groups
Coffee Meetings

Parent Campaigns &

0roup eI actiy
s SHATE
\ )
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The Engine driving the Experience

\ _J

Enrollment Marketing Platform




Connect and manage by one platform

Out-going &
In-coming calls

Cross-media
Search

Social e
Networks " ol |

Personal
Note cards

On-Campus
Visits/Open house

Search Engine Marketing

Private Social Network

N
z

Nurturing

Textin
E-mail g

Personalized
Viewbook

[
G
G

\

E >~
a S Cross-Media

Yield Programs

Integrated
Application
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Key Take-A-Ways

Speed matters! How quickly do you make information
available to your prospective students?

Make it relevant: All about them!
Be mobile ready
Use multiple channels for a comprehensive first touch
Microsites/PURLs
Email
Print
Text
Phone
Personal follow up!



Questions?

Experience it for yourself:

www.myviewbookdemo.com

Thank Youl!

) Watertown

Get Connected

With The Private Social Network

Under the Hood: Staff View Tour of EMP
5i0r 0 for e ot vt Catec 1YTE01S

Welcome to your Watertown
University Experience, Hope Test!

4t Tt [ Your personalized college
search experience begins here!

1) Watertown






